Teaching Pedagogy - Positioning (Consumer Behavior)

As part of the curriculum under the subject of Consumer Behavior, students must be given
clarity on the concept of Positioning.

Definition of positioning: Occupying a unique and distinct mental space in the minds of
the consumers.
The concept basically requires a clear understanding on the process of creating positioning
for brands in the market which involves 3 primary steps namely,

¢ |dentifying a positioning gap

e Delivering the product as per the communication

¢ Repeating the delivery and communication consistently.

During conventional theoretical classes, it is widely seen that the students do get clarity on
the core concept of positioning but lack the ability of identifying potential positioning gap. To
aid this, the hands-on practice of identifying the gap is given through making the students
Create a positioning grid.

The group of students is given a particular product category, the students should select two
key attributes of the product category which is usually focused on by the consumers before
buying. Based on the attributes, the students start plotting brands functioning in each
combination of the two attributes. Like wise, whichever combination is empty, becomes the
initial positioning gap for the product category.

This method aids the student to understand the concept and its practical application along
with feel of how market and marketer behaves in reality.

™ ,.r;. : _0“3” ¢
et o X R Sty
- .',_/A " ‘\ . e . _‘ S
An example of positioning grid created by ¢ ,t,e e .. ) !% e ', STW
a student from the batch 2024-26 e 4 » ) ._«- . 'ﬁ. 5% ‘if‘..
A &8 3,}:‘-_‘ x% %5 1
Product Category: Frozen Desserts _ Q' '.:‘l. ' @ e R 3
- LW 98 s P_*__
fox fyorenn Dessexts ©

Genetit] Vegan/  [Pyoteint- [ [ in- Onc

Based  |Plont Bosed |Enyiched  |(Despsitheat
IT‘LdUl‘]ﬁ.mf“' BCISI‘Tfn (oconvt B35, | ~ i

Bast —

i . ty fe- |\OTQP
(Ta‘ﬁ.f) Robir5 ook lscsfam e cn : hy }
% J \egen Ssvugas Y Protein Gueek Yogust/
\\ SHANTI }i?lfid L«?o:)wiaf fyec- Sozbet| fce~Crcart g:ﬁiﬂ:&s
> BUSINESS oyt 1 il esers
\ B Almond/ 7l 3 | .
\ﬁ::‘ SCHOOL 'F'_E’;K.c'fl) &CIQ%O 'Ca‘:;cw mihf | o 5 loan/
S S J fte- Cyeam | LM -
Plant-Based Migh-Proteinpmos

Trrov: .
' otion Kutfi Exotic sewg)

'"Popsictes

r', o L=t ‘“H!aq'l'(ifﬂ- Sﬁ:qma_ | f




